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Financial ratios

June 30, 2000 June 30, 1999*
TDM TDM

Sales revenues 39.259 13.323

Gross profit 8.401 4.091

Personnell expense 6.043 3.459

Operating profit before depreciation (EBITDA) 383 580

Depreciation and amortization 2.905 1.096

Operating profit (EBIT) -2.522 -516

Profit/loss from ordinary business activity (EBT) -2.023 -620

Net loss attributable to Group -1.973 -551

Cash Flow -1.272 372

(DM) (DM)

Earnings per Share** -0,16 DM -0,05 DM

(Total) (Total)

Total employees*** 180 116

of which: temporary (28) (17)

CTS EVENTIM Aktiengesellschaft, München
Key consolidated financial ratios at June 30, 2000

* “Pro-forma” consolidated financial statements 1999 without Live-Entertainment section 

** Total shares: 12 million

*** Headcount at quarter-end
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Letter to share owners

Dear Shareholders,
Today we are the leading enterprise in the sale of tickets for concerts, theatrical and sportive events throughout the whole of
Germany, with over 1,000 advance ticket-sales offices, our own Call Center and our Internet-Site www.eventim.de. We wish to
expand this market position. Our aim is to become the Number 1 in Europe in the event and entertainment market and the leading
leisure-time portal in the Internet. 
With our listing on the New Market on 1st February, 2000 we shifted a switch signal to a new track. In the meantime, we have
achieved a great deal. 

We shall be extending our activity to the live-entertainment sector. By integrating the Marek Lieberberg Konzertagentur at the
beginning of June this year and – on 1st July – the Peter Rieger Konzertagentur into the CTS Group, we now hold an excellent posi-
tion on the market in the European concert and entertainment branch. Both these well-known concert organizers are securing CTS
direct access to top international artists and creating the possibility of taking over the ticketing in future for tours outside Germany,
too. We were also able to announce further important acquisitions in July. The Scorpio Konzertproduktionen and the Semmel
Concerts now also belong to the CTS Group. Consequently, we are in the position to provide a fully comprehensive offer of all the
services connected with concert events – from the planning, organization and handling, to the sales. 

We are expanding our electronic sales channels. In future, we will not be offering tickets for events only on our own Homepage. 
We are meanwhile also collaborating with well-known partners in the Internet. These include our business cooperations signed in
the second quarter of the year 2000 with Focus Online and the T-Online search engine, Infoseek. In addition, CTS has launched a 
joint Homepage with RTL NEWMEDIA under the address: www.rtl-eventim.de, which can also be called up under www.rtl.de. 
The new Homepage comprises a ticketing service equivalent to the service offered under www.eventim.de. 

We are enlarging our ticketing basis. In July we announced that we would be cooperating with the Dillon Communication System
(DCS) that implements the  Merlin travel-booking system. CTS will thus also be enabling the sale of tickets for CTS events at travel
agencies and, at the same time, will be offering travel services via the established CTS sales channels. Only a short while ago, DCS
was taken over by SABRE Inc., Dallas (USA), the market leader world-wide in the branch for computer reservation systems, with over
250,000 terminals in more than 48,000 associated travel agencies. However, we are not only expanding our market position in ticket-
ing on a national and international basis, but also regionally. Since 1st August, 2000 CTS has been cooperating with the Tourismus
und Kongress GmbH in Bonn, which is the leading regional supplier in ticketing under the trade name BONNTICKET. CTS markets
the entertainment sector exclusively for BONNTICKET.

We are strengthening our operative business. Here we have been able to conclude important exclusive contracts in the first 
quarter with three leading concert agencies: the Konzertagentur Walter Gommers, the Ticket- und Travelshop and the  Konzertbüro
Schoneberg, and on top of this come the exclusive marketing for all the Bon Jovi concerts during the present tour in Germany and
the ticket sales for Peter Maffay’s tour in the autumn. In addition, tickets can be purchased for all international German Football
League (DFB) matches in the year 2000 via the CTS Website, too. 

Dear shareholders, our activities in the first half of the year 2000 are revealing optimum perspectives for the CTS EVENTIM AG. 
Due to the enormous engagement of our staff and affiliated companies, the new track has also been switched for a successful 
future in the second half of the year.

Yours truly,

Klaus-Peter Schulenberg
Chairman of the Management Board CTS EVENTIM AG
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Group development: New live-entertainment segment
The CTS EVENTIM AG is transforming into an all-inclusive provider of entertainment. Its range of services offered is
expanding considerably as a consequence of cooperative deals and acquisitions. 
Linked with this is an expansion of its activity in new sectors. Thus in the period under review, the new segment for live
entertainment was established with the takeover of 51% of the shares in the Marek Lieberberg Konzertagentur GmbH in
Frankfurt. With this new acquisition, the CTS EVENTIM AG is consistently continuing its strategy of expanding its own
Internet platform as a leading European portal for leisure-time activities and events. 
After the audit conducted by the auditing company, Central Treuhand AG, in Munich, the Marek Lieberberg Konzertagentur
GmbH was already to be integrated into the consolidated financial statement of the CTS EVENTIM AG on 1st June, 2000, due
to the existing contractual and subordinate relationship. Besides the ticketing segment, the quarterly report of 30th June,
2000 therefore also comprises the live-entertainment segment as from 1st June, 2000. 

Turnover: Strong development
The turnover was almost tripled, thus amounting to DM 39.3 million as compared with DM 13.3 million in the preceding
annual period. This strong turnover development is shared by the turnover for the ticketing segment of DM 15.4 million 
and the turnover for the live-entertainment segment of DM 23.9 million.  
As already reported in the 1st quarter of the year 2000, the events sector is characterized by strong seasonal fluctuations.
The first two quarters of the year are traditionally the two weaker quarters where turnover is concerned. In the ticketing
segment, the CTS Group nevertheless increased its turnover by DM 2 million (15%) from DM 13.3 million to DM 15.4 million.
Corrected by the specific influence of the development of large-scale tours in the 1st half of the year 1999 (e.g. Marius
Müller Westernhagen) the turnover on 30th June, 2000 was 19.2% higher than the turnover of the preceding year. Alongside
the solid growth in the basic business transacted via the advance ticket-sales offices, the improved real net output and 
further increases in the Internet orders also contribute to a positive development of the turnover.  
In the 2nd quarter of 2000 the turnover for the live-entertainment segment was mainly influenced by the two largest,
exceptionally successful, German open-air festivals, "Rock am Ring" and "Rock im Park" with over 140,000 spectators. 
The Marek Lieberberg Konzertagentur GmbH has been holding these festivals for 15 years.

Internet: Turnover quadrupled
Analogous to the 1st quarter of 2000, the Internet turnover increased by more than four times the amount by 30th June,
2000 as compared with the preceding year. Due to the increase in turnover on the Internet, the share of the turnover for 
the ticketing segment rose to 6%. The Internet will be making considerable growth potential possible in future for the CTS
Group. With 1.1 million visits to the CTS Internet portal in the first half of the year 2000, the total volume in comparison 
with the preceding annual period has increased by six times the amount. 

Gross turnover result: EBITDA positive
In the 1st quarter of 2000 the implementation of the new ticket-sales software led to a significantly improved gross margin
of 33.7% when compared with the previous year, due to the improved costing structure with its efficient computer centers,
the abolition of licensing fees, and the low-cost purchase of power lines, hardware and other installations. At the end of the
2nd quarter the gross margin for the ticketing segment is 34.1%.  
By integrating the live-entertainment segment, the gross margin fell as expected in the first half of the year 2000 to 21.4%.
As a result of the costing structure existing in the tours business, the gross margin is lower due to the nature of the branch.
Medium-term, a further improvement in the gross margin is expected as a result of synergetic effects. 
Compared with the 1st quarter of 2000, the Group EBIT could be improved by DM 200,000 in the 2nd quarter of 2000, thus
reaching DM -2.5 million. The development of the Group EBIT therefore proceeded more positively than expected in the 1st
half of the year 2000. The EBIT is affected mainly by increased costs for personnel and advertising as well as by depreciation. 
The EBITDA (EBIT before depreciation) developed in a very positive manner up to 30th June, 2000 with a surplus of 
DM 383,000. The admission fees for the stock exchange amounting to DM 4.5 million were set off by the capital reserve 
in accordance with the USA Gaap regulations on the presentation of accounts.  

Financial statement

CTS-Quartalsbericht#2 ENG  17.10.2001  0:23 Uhr  Seite 6



Financial statement

Investments
the 1st half of the year 2000 the CTS Group invested approximately DM 7 million in ticket-sales software, equipping the
associated advance ticket-sale offices with hardware installations, Internet applications and accounting systems as well as
other intangible and fixed assets. These investments are leading to a continued improvement in the efficiency of the CTS
Group and make allowances for further technological development. Furthermore, the improved CTS systems will contribute
towards additional increases in efficiency and yield in the future, too. 

Marketing
The strategic goal is to expand the leisure-time portal in the Internet that has already been introduced, so that it can
become the largest e-Commerce platform for event tickets and entertainment. For establishing the CTS EVENTIM AG 
as a trade name, a budget of DM 12 million was planned for the business year 2000. By 30th June, 2000 CTS had invested
approximately DM 2.9 million in intensifying the marketing. 
As a result of consolidated marketing and sales activities, the number of new customers could be more than doubled by
30th June, 2000. 

Personnel development 
Compared with the preceding annual period the number of personnel was increased by 64, i.e. from 116 to 180 staff mem-
bers (number of personnel, final position). 18 additional staff members were incorporated in the consolidated group by the
business sector for live entertainment. The personnel expenditure within the CTS Group has increased by DM 2.6 million, 
as compared with the previous year. In order to implement the value added strategy, the Internet sector particularly gained
23 new staff members.

Comments on the figures
The consolidated figures given here for the quarterly statement of accounts have been derived from the individual final
statements. The Marek Lieberberg  Konzertagentur GmbH was included in the consolidated annual accounts for the first
time as from 1st June, 2000.  A comparison of the figures with those of the previous year relates to the "As if” consolidated
annual accounts, not including the Marek Lieberberg Konzertagentur GmbH. 
The consolidated balance sheet, the consolidated profit and loss account and the consolidated cash flow statement of 30th
June, 2000 underwent an audit by the auditing company, Central Treuhand AG, in Munich. As a result, no facts or circum-
stances have become known that would contradict the regularity of the balance sheet, profit and loss account or the cash
flow statement.
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Outlook

The Number 1 Europe-wide
The CTS EVENTIM AG will also be utilizing its excellent chances on the market in the future, both at home and abroad. Its
target is clearly defined: The CTS Group is intent on becoming the Number 1 in Europe in the events and entertainment
market and on becoming established as the leading Internet portal for organizing cultural and sportive leisure-time activities.

Consolidation in the live-entertainment segment
The integration of concert agencies in the CTS Group that operate on an international scale will enable top-class enter-
tainment to be offered in future on an all-inclusive basis. Due to targeted acquisitions in Germany and Europe as well as
national and international cooperative deals, the market share of the CTS Group will continue to grow. The program for
the forthcoming years envisages an expansion to Great Britain, the Czech Republic and the Scandinavian countries.

Internet – a growth market
In the Internet and e-Commerce sector the CTS Group finds itself in a growth market, that is clearly growing at a two-digit
rate; in the German-speaking countries more than 100 million tickets are already being sold per year for cultural and
sportive entertainment offers. Furthermore, authoritative studies indicate that the demand for leisure-time activities will
continue to increase.
Already today, the potential of the CTS Homepage can clearly be seen; in the half-yearly comparison between 1999 and
2000 there were six times as many visits to the company’s own Internet page and the Internet turnover was four times as
high. The cooperation with the Materna Information & Kommunikations AG in Dortmund will be making a considerable
contribution here towards further growth. The Internet business will be activated considerably by new technologies such
as Mobile Commerce, WAP and SMS. CTS is also continually becoming better known and increasing its clientele basis as 
a result of cooperative deals with important Web Site providers such as Focus, Infoseek and RTL. Further collaborations
will accelerate this process even more, both nationally and internationally. 

Successful ticketing
The company’s business activity will, in future, also have its focus on the core business of the CTS EVENTIM AG – the 
sale of tickets. Regional consolidation, for which CTS has already set an important marker through its cooperation with 
BONNTICKET, will be promoted further. CTS sets great store by a further national and international expansion of the 
ticketing basis, too. The cooperation with the SABRE subsidiary, Dillon Communication System, is an import road marker
here. In this way, CTS is expanding its clientele in the core business. As a result of this, and with long-term exclusive 
contracts, CTS will be increasing the company’s success in the future, too.

Tickets via kiosk terminals
Furthermore, a cooperation with the Deutsche Bank, which was already concluded in December 1999, is being realized at
present; with the new kiosk terminals equipped with CTS software, that are being put into operation at the branches of the
Deutsche Bank, additional turnover is to be generated, especially in the third and fourth quarters.

Opening up new sectors
With the acquisition of the four concert agencies the CTS EVENTIM AG will, in future, not only be marketing the tickets for
top events such as "Rock am Ring" or "Rock im Park"; the sectors for merchandising and e-Commerce will also be rapid-
ly expanded. Advertising revenue from the CTS Homepage, the Call Center sector and the multimedia kiosk will be addi-
tional, attractive, value-added sectors in the next few years.

Targeted goals corrected upwards 
Now having taken the Lieberberg and Rieger acquisitions into consideration, the CTS EVENTIM AG is correcting its tar-
geted goals steeply upwards. In the current business year, the company is expecting a turnover of DM 110 million. 
When going public in February, CTS was speculating a turnover of DM 47 million. For 2001 the company has corrected 
its expectations of a turnover of DM 78.5 million upwards to DM 200 million.
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Balance

CTS EVENTIM Aktiengesellschaft, Munich

Consolidated balance Sheet (US-GAAP) at June 30th, 2000

ASSETS

June 30th, 2000 June 30th, 1999*

DM DM

A. FIXED ASSETS

I. Intangible assets 49.902.440 20.835.038

II. Tangible assets 4.350.550 2.112.564

III. Financial assets 591.518 106.575

54.844.508 23.054.177

B. CURRENT ASSETS

I. Inventories 7.703.291 540.970

II. Receivables and

other assets 36.762.522 14.223.276

III. Securities 5.000 5.000

IV. Cash and equivalents 54.038.119 5.961.030

98.508.932 20.730.276

C. DEFFERED CHARGES

18.842 12.621

Total Assets 153.372.282 43.797.074

* ”Pro-forma“ consolidated financial statements 1999 without Live-Entertainment Segment 

CTS-Quartalsbericht#2 ENG  17.10.2001  0:23 Uhr  Seite 10



CTS EVENTIM Aktiengesellschaft, Munich

Consolidated balance Sheet (US-GAAP) at June 30th, 2000

LIABILITIES

June 30th, 2000 June 30th, 1999*

DM DM

A. EQUITY

I. Subscribed capital 23.469.960 100.000

II. Capital reserve 69.476.302 4.950.000

III. Brought-forward profit/loss -4.163.987 3.988

IV. Net loss on period 

attributable to Group                              -1.972.690   -550.717

V. Balancing item from Consolidation     122.392 262.085

86.931.977 4.765.356

B. BALANCING ITEM FOR MINORITY INTERESTS

5.447.379 158.720

C. PROVISIONS

8.896.694 3.892.985

D. LIABILITIES

52.088.518 34.980.013

E. DEFFERED CREDITS

7.714 0

Total Liabilities 153.372.282 43.797.074

* ”Pro-forma“ consolidated financial statements 1999 without Live-Entertainment Segment 

Balance
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Cash Flow

CTS EVENTIM Aktiengesellschaft, Munich
Consolidated cash flow statement for period January 1st to June 30th, 2000

June 30th, 2000 June 30th, 1999*
DM DM

1. Net loss attributable to the Group -1.972.690 -550.717

2. Depreciation of fixed assets 2.905.436 1.096.095

3. Tax income from deferrals 19.927 0

4. Pension accurals -2.224.542 -173.581

5. cash-flow -1.271.869 371.797

6. Outflow/inflow of funds 

from operations 1.874.554 22.800.636

7. Outflow of funds from investment activity -31.862.839 -24.150.272

8. Outflow of funds from financing activity 76.148.259 7.310.666

9. Increase in cash funds 46.159.974 5.961.030

10. Cash funds at January 1st 7.878.145 0

11. Cash funds at June 30th 54.038.119 5.961.030

* ”Pro-forma“ consolidated financial statements 1999 without Live-Entertainment Segment 

CTS EVENTIM Aktiengesellschaft, Munich
Consolidated income statement (US-GAAP) for the period January 1st to June 30th, 2000

June 30th, 2000 June 30th, 1999*
DM DM

1. Sales revenues 39.259.183 13.322.525

2. Cost of goods sold 30.858.341 9.231.745

3. Gross profit 8.400.842 4.090.780

4. Research and development 223.633 0

5. Cost of sales 7.573.523 3.153.276

(of which: Goodwill amortization) 758.281 566.835

6. Administration overheads 2.502.345 1.331.656

7. Other operating income 1.622.686 689.602

8. Other operating expense 2.246.464 811.212

9. Operating profit/loss (EBIT) -2.522.437 -515.762

10. Net interest income/expense 498.956 -104.662

11. Profit/loss from ordinary

business activity (EBT) -2.023.481 -620.424

12. Net exceptional income 0 305.818

13. Taxes on income

(incl. deferred taxation) -976.379 233.833

14. Net loss on quarter -1.047.102 -548.439

15. Due to minorities -925.588 -2.278

16. Net loss attributable to Group -1.972.690 -550.717

* ”Pro-forma“ consolidated financial statements 1999 without Live-Entertainment Segment 

Profit / Loss
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